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ENGLISH VERSION

Instructions : (1) As per the instruction No. 1 of page No. 1.
(2) Question - 1 is compulsory.

1 Answer in brief : 10
(1) What 1is primary data ?
(2) What 1s Re-call Test ?
(3) State the scope of marketing research.
(4) State the factors affecting sales forecasting.
(5) What 1is international marketing ?
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2  Discuss the cultural and economical factors affecting 12
international marketing.

OR
2 Explain the options of entering in international market 12
in detail.
3 (a) Explain marketing cost analysis. 12

(b) Explain Recognition test.
OR

3 (a) Explain Marketing audit. 12
(b) Write a note on venture management.

4 (a) Explain observation methods of marketing research. 12
(b) Write a note on Relationship marketing.

OR

4 (a) Explain the process of marketing research. 12
(b) Write a note on Mail survey method.

5 (a) Explain the consumer expectation method of sales 12
forecasting.

(b) Explain product oriented organisation.
OR

5 (a) Which merits and Capabilities are expected from 12
marketing manager.

(b) Explain advantages and limitations of sales forecasting.

6 Case : 12

Care Ltd is manufacturing and Selling beauty products
for last ten years in India. Company's return on Investment
is 40% company has 30% market share. Company has
launched three new products in its product line. Among them
the cream and hairgel for males are selling success fully.
Company has still 50% unused production capacity. Company
wants to increase the production by 30% to use it. According
to marketing manager the sales forecasting in necessary
before increasing the production. What do you think about
it ?

How will be sales forecasting done ? What factors
should be taken care ? Why ? Explain.
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